
Sustainability report 2021
short version



At Björn Borg, we are running to a sustainable future. We also invite our 
peers on this run. A run which will make all the difference. 

This report presents the most significant economic, environmental, and 
social impacts of the Björn Borg Group. It’s a brief summary of our year, a 
compressed version of our full sustainability disclosure for the year. 

Emissions outside of the group, such as for suppliers, are not included in 
this report. Financial results and models are disclosed in our annual report

We wish you a good read! 



Putting products into this world leaves a negative impact on our planet. 
That’s a fact. And consumption will not stop. We just need to find new 
solutions. To lead a sustainable business is one of our top three focus 

areas. The other two will secure our financial performance: online focus and an 
increased market share for our sports apparel.

Management team
signed off 2030 roadmap 

with 50% decrease
of carbon emissions.

Sustainability made
 one of the

top three focus areas 
for the group. 

First clothing collection
with exclusively

“more sustainable” products
reached the stores.

We reported our
production emissions

for the first time.

Employee satisfaction
score: 86%

People make the whole difference. They are the key to both our existance and our progress. Without 
the people out there that appreciate and buy our products, we would of course not exist. A whole 
chain of people work hard, every day, to design, produce, transport, and sell our products as 

sustainably as they can. It ’s a  team of employees, manufacturers, suppliers, customers, and investors 
that join hands to  improve and learn from each other. Through that, we progress. Little, by little. 

Our highlights 2021 Our people

*     A “more sustainable product” from Björn Borg is 
either made from at least 70% sustainably 

sourced material - or supports Better Cotton’s 

mission to improve cotton farming practices 
globally.  You can read about our more sustainable 
materials here.

Vendors

Employees Investors

Customers
Meetings         Requirement packages

Consumers
Surveys         Websites         Online Daily contact        Factory visits

Survey        Meetings                   Performance & 
 development program

Meetings         Presentations                   AGM 

*

“ “

https://www.bjornborg.com/en/sustainability/sustainable-materials/
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Competence &
engagement The overall climate goal in our 2030 roadmap is 

to cut our carbon footprint in half from 2020-
2030. Everybody in our value chain are involved 

in this process. This commitment is based on a 
scientific consensus regarding what is required to 
stay within the 1,5° warming pathway.

Our 2030 roadmap entails three focus areas, with 
three key topics within each – our material impacts. 
You can see them in the wheel to the left here. 

Our promise
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The numbers reflect the emissions for the Björn Borg 
Group and Björn Borg footwear (licencee) combined.
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A few cornerstones that we are working towards right now:  
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Create a winning team Decreasing footprint Compliance

Sustainable consumptionPartner alignmentCompetence & engagement

Purchased goods & services Direct emissionsTransport of people & goods

Report & transparency Legislations & regulationsKey accounts

Our team, our strength. Together, we 
reach goals and accomplish mile-
stones. We work with competence 

and engagement within our own walls; with 
aligning our partners with our goals and our 
journey; and to drive sustainable consumption 
together with our customers and consumers. 

Highlights 2021:
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Direct
emissions

Competence & 
engagement

Employee satisfaction
score: 86%

Employee loyalty
score: 89%

Employees with
functional “green goal”

100%

All our employees have a “green” goal. 
This means that every single person 
within Björn Borg works to put better 

products out there, whether it’s to produce 
them better, to transport them better, to 
design them better, or just making them 
better from every single aspect.  

Create a winning team
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Highlights 2021:

Our manufacturers are contracted to follow a code of conduct. Every year, independent inspections 
are made to make sure that they follow these rules. We also visit the factories ourselves regularly, 
as long as we are not facing a pandemic, and we are in daily contact through phone and email. 

The inspections are a way for us to prevent for instance forced or child labour, poor working conditions, 
corruption, and to secure the well-being of the people working for us. This regards all suppliers. No 
matter if it’s in logistics, production, or wholesale, we make sure to work with partners that draw in the 
same direction as ourselves. 

The bulk of our manufacturers are located in China, but we also produce in Turkey and Bangladesh.



Our consumers

Sustainability starts with design and a long-term commitment to making our collections last far 
beyond hype cycles or temporary trends. Björn Borg products are made for a marathon, not for 
sprints.

But... 85% of all clothes go to landfills. Eghtyfive percent. Intimates and workout-gear are not very suitable 
for the second hand market. On top of it, they are often washed often and in high temperatures. Therefore, 
we are looking to find other solutions. 

Longevity is our greatest tool and quality tests are done thoroughly. 
We check for pilling, bleeding, do wash and wear tests. A product from each season is checked several 
times for chemicals inline and in third-party labs to make sure that it’s safe for both people and the nature. 

One of our best tools to both lower our carbon footprint, to decrerase water, energy, and chemical 
consumption, and to make it easier for our buyers out there to make a more sustainable choice when 
choosing a garment, is to source more sustainable materials than the conventional ones, and select 

printing and dyeing options that have a smaller negative effect on nature. We have updated our selection of 
materials, dyeing and printing techniques many times during the past few years, and we continue to tweak it 
every season. 



Our emissions

Everything we do has an effect on our footprint. We have divided it into three different sectors:

Purchased goods & 
services account 

for 98% of Björn 
Borg’s total emissions.  
Out of that, the major 
negative impact comes 
from material and tex-
tile production. 

Despite air freight 
standing for just a 

couple of percent of 
our total shipments, 
it still stands for the 
largest emissions. This 
is why we  have a zero 
airfreight ambition. 

Our direct emissions 
are fairy equally 

distributed between 
energy, electricity, and 
company cars. 
We are looking at find-
ing better solutions for 
both our car fleet and 
our stores to improve. 



A full sustainability disclosure for 2021 
can be found online.

If you need more information about our
 sustainability work or this report, please contact:

sustainability@bjornborg.com
We appreciate your feedback.

https://corporate.bjornborg.com/en/section/sustainability/
mailto:sustainability%40bjornborg.com?subject=

